INFOGRAPHICS:

VISUAL STORIES

 INFOGRAPHIC@ INFOGRAPHICS

Data visualization Is a popular new way of sharing research. Here is a look at some of the
visual devices, informational elements, and general trends found in the modern day infographic.
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Infographics

A New Trend for Sharing Information




WHAT ARE INFOGRAPHICS?

They blend text and images to
convey information visually —
illustrating facts with charts, i PO
maps or diagrams. £ W

ARRANGED

r 2

PRESENTED
VISUALLY

https://www.youtube.com/watch?v=zvmDi82xEMc



https://www.youtube.com/watch?v=zvmDi82xEMc

WHY INFOGRAPHICS

Why Infographics are
* They tell complete stories. EFFECTIVE WAYS TO COMMUNICATE

* 60-80% of the human brain = j
. . o
is dedicated to forms of

Use them in your brand’s social media
campaign s,p eeeeeeeeeeeeeeeeeeee h nnnnnnnn

blogs, newsletters and websit

visual processing.

WE HAVE SHRINKING ATTENTION SPANS

* Attention spans have shrunk. e

HIGH PROBABILITY OF GOING VIRAL
Combin b ll

net users + more
/‘ \/ than 800/o m lnf aphic search
l b d g g ngc

* Infographic on “Why to use My e

INFOGRAPHICS HAVE HIGH DATA DENSITY

(]
,’ Allows you to focus your message only on the
n O ra I C S important information by integ ating ALL
ual elem nto one page



http://t2i2.weebly.com/visual-presentations-updated.html
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MARKETING

igniting brands with bright ideas

WHY

INFOGRAPHICS

WORK

TIMES ¥
MORE

INFO

THAN IN 1986

OF A SECOND

TO GET THE SENSE OF A

GCIGABYTES
3 4 DAILY

WORDS

O average, users only read 28 percant af
Nig|sen, J, [2008), How Little Do Users Read?
WWWLNNGrOUR.COM

Researchers found that cobor visuals
read by 80 percent. Green, R (1983)
Color, Marketing Communications.

We receive five times the amoaunt of |

174 Mewspapers a Day. The Telegraph.




CONTEXTUALIZING DATA
2,267,233,742

A number by itself has no context ...



A NUMBER COMPARED TO OTHERS...

2,267,233,742

 global internet users

/7,009,000,000

total people on earth

wwww.internetworldstats.com
U.S. Census Bureau, July 2012



WHEN SHOULD YOU USE INFOGRAPHICS?

Who Is Using Social Media?”

FEATATA

=P
—— [

Use them where complex
information needs to be
explained quickly & clearly, such
as in signs, maps, journalism, and
technical writing.

Favorite Social Media Site”

199, = 17% 42% )33%



WHAT WILL YOU REMEMBER?

THE RISE IN

» From the Spanish word montana

* Means mountain

* A Mountain State

Location & Geography

« Located in the middle of the
longest land border between
Canada and the United States

» Western side is

made up of several

mountain ranges

Counties

* 56 counties

« Climate is rather dry, but
goes through many extremes
of temperature

Regions
Bighorn Country  Glacier National Park

Eastern Montana South Central Montana
The Flathead

Southwestern Montana
Glacier Country ~ Western Montana

Verizon Wireless COVERAGE AND PLANS

THE BEST NETWORK AND COVERAGE THE MORE EVERYTHING PLAN

America's Largest

4G LTE NETWORK

Among the four major wireless carriers, only Verizon's 4G
network is 100% 4G LTE the gold standard of wireless
technology. Available in over 500 cities, Verizon 4G LTE
covers 98% of Americans. Experience the speed and
power in more places.

Check Your Coverage

ALASKA Customers, click here to view your new
coverage maps.

. % =

B SPRINT 4G LTE COVERAGE

\f:/ atat AT&T 4G LTE COVERAGE Sprint

Voice and Non-4G LTE data service available outside 4G LTE coverage area.

VERIZON EDGE

\ -

M T-MOBILE 4GLTE COVERAGE

career & technical education

HEALTH CARE
OCCUPATIONS

many of which require an
associote degree or less, moke up
12 of the 20 fastest growing
occupations

MIDDLE-SKILL JOBS

that require education ond

training beyond high school, but

less than a bachelor’s degree, are
icant part of the economy

= = ‘

2y

THE RISE IN EDUCATION

CITE progroms are now offered In midde schools, high scnools
and pastsecondary education institutions across the country.

open in trade, transportation and
utilities sectors and 315.000in
manufocturing
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INFOGRAPHIC TYPES
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Timeline

Visual Article
Process

Map (Geographic)

How to
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Statistical Infographic

WHY
TWITTER

Should be used when you want to
put the focus on your data. iy

While hashtags used to be one of the most exciting parts of Twitter, bots and
spammers now target popular hashtags in their tweets, likes and shares.

Used to tell a compelling story or

topic using the numbers and data. g
* Charts
e Gra D hs . and over a period.
* lllustrations © 56.9% ypmmumewrasime

. 35.5% of Twitter accounts were Real
. o (Organic following, sharing and liking habits))

O 7 6?/ of Twitter accounts were ZeroSpam
Q70 (Retweet Farms, )




Girl Scout Cookies

SMALL FRY, BIG CALORIES.
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Arby's
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McDonald's
250 )
Burger King

Hext time you order, remember that even the
13% Peanut Butter Senall oo ore packed With calories. Arby's hes RESTAURANT
Y 1. the hghest calorie coust. bet & also has the
Tac 12 Telel’ largest serving size Inversely. McOonald s has
e b o= the lowest count but the smallast serving size
(Information courtesy of netrition fact sheets)

Way to be sneaky. McDonakd's
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BRR7] UNITED STATES DEBT AS PERCENTAGE OF GDP f1s40.2012
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IS RESPONSIBLE FOR — egend C e— Legend D
THE Legend E
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In 1940 AVERAGE
DEBT
19.2%
In 1981
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+
BUDGET SURPLUSES & DEFICITS —=
AS A PERCENTAGE OF GDP -
Some presidents are better at balancing the
budgets than others. Depsite labels such as
fiscal conservative or big government
liberal, the data shows that the ability or
inability to balance the budgets is truly biz o
- JEUHELRIRLUN;
Roozevelt Trurmn *?Jnarr!“v i Re=gon Bush 41 Obama
HOW THE RATIO OF DEBT COMPARES TO OTHER COUNTRIES —* The range is enourmous due to mthud world markets and wild swings created by the eccncmlc collapse.
1,307% 413% 95,4% 92,6% * 18,4% 5,8% 14,3%
IRELAND USA 4 EURCPE RUSSIA INDIA BRAZIL CHII‘J.—‘«




Statistical Infographic

Statistics that
Internship Progm
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7R &
Bemaviss Culture a—
Looking for a workplace with a
creative culture? Avoid Facebook.

7 mtetectuat curiosty
ngher ockual caristy

@U Less Adventurous
R Py ——

Think Microsoft is less innovative than Apple?
Think again.
Lets Adventurous
ﬂ oy e 17 Iy Q

INTERMEDIATE
INTERN STATISTICS

TECH CULTURE

TEENS, SOCIAL MEDIA &

PRESDIENTIAL
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parts of Twitter, bots and

af
spammars now target popular hashtags i their tweets. lkes and shares.

We looked at a sample of

TWEETS

and over a period.

@ 56.9%
@® 355%

O 769 LIt v dmtam

There were ZeroSpam accounts in
the sample of 137,052 tweets.
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Informational Infographic

Used primarily to convey text-based " DATA CENTERS GROW "

— 45] Researc h

information in easy to understand m T
points. - e

* An established hierarchy, using Ly
icons or bullet points.

* Header points that introduce steps
or parts of a topic.

* Concise body text that explains
each header point.

Since data center demand is growing
faster than budgets, must
support ; every data center
must optimize capacity.

Server Rationalization & consol lidation rise in
m importance with a drive to reclaim lost capacity.

Private Cloud overtakes
virtualization as a strategy for

IT growth.

The bottom line:

Do more
with what you have*

n free your data center’s non-pr ctive capacity,
ntilla.com seN a
utives surveyed by Sentilla in July 2012
Rhol & Sa an
5 © 2012 Sentiila Corporation

e Goalis to inform.

nda, & Sandra Vail. ‘Datacenter budgets and de



® HOW DOES %

Turn Your Poll THE BRAIN

& Survev Data retazn mformatzonp
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by la Hippocampus
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COLLECT YOUR DATA

contalng cogmitive maps.
Ewcodes complex memories.

b 1 Cerebellum

Known as the “lurle bran’
\cm dural kearwing amd
motor kearming.

fig e Amygdala

Associated with emotional
learning wnid feur based

ATy,

Know the point you are trying to prove.
Design your questionnaire having in
mind the point you are trying to prove.
o Distribute your survey to a
o / statistically significant audience.
Analyze the results.

g ld Basal Ganglia
Group of vuclel that denls

with cogwition, learmise,
motor iomtrols amd mﬁ.ﬂ
mewary.

I Cortival Steuctures ]

hg 21 Froneal Lobe
}:qm-m port of the briin

o working memory.,

b 2b Temporal Lobe

Responsible
auty -bugrq d mrmory dwd
FECOLUAlInN Iemory,



espresso

A strong black coffee made
by forcing steam through
dark-roast aromatic coffee
beans at high pressure in an
espresso machine.

americano

A single shot of espresso
added to a cup of hot water.
Many coffee houses have
perfected it, however, and
the result has become a
creamy, rich based coffee.

O

N

cappuccino

This hugely popular coffee
drink has become a staple.
A true cappuccino is a
combination of equal parts
espresso, steamed milk
and milk froth.

caffe latte

A popular drink in America
probably due to its sweet,
mellow flavor. One shot of
espresso is mixed with 6 to
8 ounces of steamed milk,
then topped with foam.



Informational Infographic

BUSINESS

7 Things to Do

Before A New Hire's First Day

1. Welcome Packet
Oumt et o T By s e o rpaisan e s e S
4 et ket Chates D e TS SOt e ey 8
seriaeal iz a0 smeming e war

2. Paperwork

3, Culture Video

HIRE'S FIRST DAY

@ E)rfeF?ce tools

@ TEN COOL
PHONE APPS

for your iPhone or Android
@ O bty
Ve S (0 bree g S bt g WAl b
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10 APPS

BUSINESS
THE INFOGRAPHIC

=

Infographics improve
information retention!

Infarmation ha3 aheays beem  powerfud way for ergaging the buman spirit. Facts, figures and
expert amafysis Rave ¢ poser for persacsion.

Infographics make it easy to

pick up useful info.

Mllb-lht user to understand and retain the
on presented more easily.

Infographics present

information more efficiently.

On average we only see about 20% of words that appear on a Web
page during a visit. Indeed. we tend not 1o read the comtent In its
entirety but extract maximum amount of useful information in a

shart period of time. Interactive graphics are a good way to condense
much information and provide a quick overview to your &

INTERMEDIATE
NEWSPAPER

BUSINESS

Turn Your Poll
& Survey Data
into an infographic

COLLECT YOUR DATA

s Know the point you are trying to prove.

Design your questionnaire having in '
mind the point you are trying to prove.

PLANNING AHEAD

001

WAYS TO AEEP YOUR COMMRITE STRESS Folt

PLANNING AHEAD

INTRODUCTION

"MAIN HEADER HERE

Lorem ipsum dolor

Effecuve

Infographic
Outrgeragh

visual content is failing to create an
effective outreach strategy. Use this
guide to write a strategy that
ensures that you stay ahead of rivals
In the infographic promotion race.

]

/1N

Make Your
Data-Rich Image
“Viral-Ready"

ROAD MAP

3wAys

TO SHIFT YOUR MINDSET
FOR BUSINESS SUCCESS

If you are concerned that negativity is

A moving
forward, it might be time to shift your
mindset for business success.



Timeline Infographic

Tells a story through a chronological flow.
Maps a story or process through time, using
a connecting line with different points
branching out.

Best used to
* Show change over time

* Make a long complicated story easier to
understand

* Show how one thing leads to another

APPLE TIMELINE

Products to Watch Year by Year at
Apple's Worldwide Developers Conference

WWDC
The sixth major release
of Mac OS X.

Feature d 250GB
storage & 1GB RAM

Automat ically back d
up you
eeeeeee I hard drwve.

WWDC

ought the Safari browser
o Win dows pl atforms but
was discontinued in 2012.




A LIFETIME OF CHANGE

1929 6 MARTIN LUTHER KING JR, IS BORN

JANUARY 15 IN ATLANTA, GA.

' 9 44 After skipping both the 9th

and 11th grades, he enters
Morehouse College in
Atlanta at age 15.

1953 MARRIES HIS WIFE CORETTA SCOTT.

yl

BECOMES A LEADER OF THE MONTGOMERY BUS
BOYCOTT, WHICH HELPS TO END BUS SEGREGATION.

re=rmianrsas BE

HELPS TO ESTABLISH
THE SOUTHERN CHRISTIAN
LEADERSHIP CONFERENCE.




HISTORY OF GOOGLE 1/0

Software, Hardware, Hybrid Product Launches
& whether they were a Success or a Failure

No Freebies m@

2008 =

Powerful platform for startups or
businesses to build scalable web
and mobile apps in the cloud.

Android

One of Google's most
successful ventures.

P BCIINIEIN OpensSecial

A set of tools and APIs used to
build social or mobile apps.
Merged with W3Cin 2015.

Google Gears [Fe{el ¥ e

A discontinued API. Shut
down in 2011 and replaced
with HTMLS standards.

W

A social email service. Stopped
development in August 2010,
shut down in 2012.




Timeline Infographic

_TIMELINE
=== @) 200
i )

SOCIAL MEDIA

YEARS OF TRADITI

2013 2017
. L

2012 2014
@

INTERMEDIATE
6 YEARS OF TRADITION

HISTORY OF GOOGI

GOOGLE 10

TIMEL | -

MODERN TIMELINE

APPLE TIMELINE

WwoC

APPLE TIMELINE

w
«?}I Social

How to promate your
content to
Naol on Google

GET SOCIAL



Visual Article

Makes a piece of writing more
visual.

Best used to:
e Cut down on text

* Make a plain article more
Interesting

* Increase sharing potential

A COLLABORATION

)

THE CLUES TO A GREAT STORY

TED - £

Who doesn’t love a good story? A well-told tale will grip us, excite us, engross usin a fictional world filled with
compelling characters. This is no accident. The greatest stories, from children’s nursery rhymes to major blockbuster
movies, are all the result of painstaking planning and design. In his TED Talk, Pixar writer and director Andrew Stanton
(“Toy Story,” “WALL-E”), explains his golden rules for telling a great story. ss= Karin Hueck and Rafael Quick

MAKE ME CARE

A story needs to draw il
the sympathy of the TAKE ME WITH YOU
audience. At the outset, At the heart of a story
the Ugly Duokliniils is a promise — a
rejected by his siblings,

journey, a mystery, a
problem — that entices
the audience and
makes the story worth
listening to. So the Ugly
Duckling decides to
venture into the world
alone, just as Frodo
sets out on his quest in
“The Lord of the Rings.”

and Dorothy is separated
from her family in
“The Wizard of 0z."

— N
BE INTENTIONAL
Protagonists must
have inner motivation,
driving them toward "
an overarching goal

theyare =~ 00 ANNEN oamiiCrciiciedimeane \. /) 2090909092922 T aoemm o ——— —
oons(ant_lﬁztrivingto LET ME LIKE YOU
achieve. The Ugly The audience also must
Duckling is in search relate to and appreciate
of his own identity, as your charaoters to make

well as acoeptance
from his peers, while
in “Gladiator,”
Maximus wants
revenge against those
who killed his family.

m wortlnl of
attention. Both the Ugly

Duckling and Rocl
endure trials and
tribulations in pursuit of
their goal; the audience
can empathize.

DELIGHT ME
Charm and fascinate the
audience. Make them
forget themselves, if only
for an instant. When the
Ugly Duckling transforms
into a beautiful swan and
finds acceptance
amongst his peers, that's
awonderful moment.
When Luke Skywalker
destroys the Death Star

i r Wars,” the ,

audience experiences

real catharsis. =S =

M'—-‘-;’k




5 Incredible Facts
| About Skin

The Skin You're In
#1 ‘S'quare | -I 5%

largest organ Meters ;.

| A&mm deep

/‘.
/7 7

123830 2_6 years /i//; 20‘]00

"JINSANE FACTS
ABOUT

INSANE FACTS ABOUT m,, éhup

172 Pint T st of mam 2.5 pints of beer in 11 seconds.
. B Jotn Rabertaos,

Ave-Seve [rorveer of Dol Mawtar aviy » e




Process Infographic

Similar to Timeline, however, Process
infographics specifically break down
processes into a series of easy to
follow steps.

* Use icons to anchor each point or
step.

* Clearly label each step using
headers.

* Break down body text for each step
into bullets.

—\‘ !/—
7 Things to Do
Before A New Hire's First Day

1. Welcome Packet

Don'’t wait until the first day to introduce your organization. Send your new hire
a welcome packet that includes the latest articles about the company, a fun
personal note, and something from the team.

2. Paperwork

Benefits, contracts, anything else that needs signing — make sure you get these
out of the way before day one. These documents take time to read over and
understand, so don’t waste time on the first day doing paperwork.

3. Culture Video

Send them a video that highlights your organizational culture. Get testimonial
from current employees, showcase fun activities, and the everyday activities of

the workplace.




BEST
PINTEREST
GHEAT SHEET

ON CREATING A BUSINESS PINTEREST ACCOUNT

SET UP A BUSINESS ACCOUNT

XXX X

&

CREATE PINTEREST BOARDS

®

Join as a business or convert your
personal account to a business
account

Install the Pinterest browser button
It makes it easy to save creative
ideas from around the web.

Apply for Rich, Promoted and
Buyable Pins.

Choose a keyword that you want to
rank high on in Pinterest’'s search

engine.

X X X

Keep your board titles to the point
and garnished with keywords that v
resonate with your target audience.

Create 5 boards with 10 images
each.

Create a few boards that cover a
broad range of interests and
Pinterest’'s top categories.



Process Infographic

S Social Media Domination Strategy
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Map Infographic

Where are some of the world's most
popular food festivals?

Showcases data trends based on
location. Also called Geographic
Infographic.

Best used to:

° CO m p a re p I a C e S a n d C u It u re T:l;“::i::sa:s:?:: :I:: ::riliz:;:::(—irew in a record-breaking
via setting-centric data

attendance of 3.2 million locals and tourists in 2015.

SAVOUR in Singapore drew in 18,000 foodies in 2014.

La Tomatina in Spain drew in 50,000 people in 2013.

The Maine Lobster Festival draws in a crowd of 30,000.




Average Home Temperatures

Temperature
Say something interesting or impart an
insight about the data that answers the

question your reader is looking for. Also
. 3%5 3§¢5 3%5 the legend doesn't make sense at the

moment because this map does not have
3%:‘; proper data. Make sure you add your own
data and update the legend properly:-)
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Geographic Infographic
mg%@ PEOPLE AROUND THE WORLD The Impact o Data Viualizaton sl
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Comparison (Versus) Infographic

VS.

Compare and contrast two different “things”
or “types” of information. %

Best used to:

* Highlight differences between two
similar things

* Highlight similarities between two
unlike things

* Prove one option is superior/inferior to
the other




FACT
FICTION

FICTION FACT

The maijority of sharks The maijority of shark
are all maneaters, preying species actually eat fish
on humans. or invertebrates.
o O
There are actually more
All sharks are big in than 400 species that
size with lots come in a variety of
of sharp teeth. shapes and sizes.
o O

Many species sit at the top
of the food chain, keeping
other marine animal
populations in check.

Sharks don't play
a vital role in
maintaining the
balance of life.

O




Comparison Infographic

HOW

THE UNBREAK
REAKERENES BUSINESS s STRESS ON YOUR BODY
PRINCIPLES OF SEO BEST BIG CITIES FOR SKLLS THE POSTIVE AND NEGATIVE EFFECTS
SMALL BUSINESSES RETENTION
WHY PENCUIN 1S COOD FOR THE SEOQ ECOSYSTEM

THE CURE TO CHANGE:
WORKING UNDER $1P PRINCIPLES

INTERACTIVE X
BUSINESS @
INDEX SCORE
SAN FRANCISCO, CA
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BUSINESS 9001".’
INPEXSCORE APPROACHES COMPAR...
SEATILE, WA

X 5
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EVERY CLIENT NEEDS TO BELIEVE

YOU ARE THEIR FRIEND VERRLY SMALL
‘Q’ E BUSINESS REVENUE

864,458,505 Storytelling  vs.  Storymaking
INTERMEDIATE

6 LESSONS

BUSINESS CITIES
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Hierarchical Infographic

* This infographic serves a very specific MASLOW S

HIERARCHY OF NEEDS

purpose and is used to show how
information is organized into
different levels and how each level is
connected to another.

* The most common are pyramid
charts or organizational flow charts.
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How-to Infographic

* These types of infographics show
the steps involved in creating
something.

* Best suited for visualizing how-to
articles and the description of
any procedure with several
instructions to follow.

Place sandwich in skillet.
Check until bottom side is

golden brown. Flip over

o’




HOW TO MAKE INFOGRAPHICS

WRITE A BRIEF GET TO THE ESSENCE

CREATE NARRATIVE FIND INSIGHTS

CHOOSE
A VISUAL
ANALOGY

CREATE A LAYOUT ILLUSTRATE

MAKE IT BEAUTIFUL TEST ON DIFFERENT DEVICES ITERATE UNTIL

THE VISIBLE
BECOMES VISUAL




Took Needed

Changing
a Car Tire

Jock
) - ratizes | Oyve .
Cauhon! ¥ cttcach-
:’:-,‘-:1' Cor Jack

Location of Spare Tire
and Tools

e ton Took and spare fire are kept i the frunk

1. Loosening Wheel Bolis

First begn by Loocsening the wheel bolis.

writh the tire kon by tuming iren counter
clockw e Do not remove bolls comr &
pletely.

4. Replacing Tire

Put replacement tire on the car and secure with bolts.
Screwr xolts on with tire iron te hold tire in place.

vndemeath the carpet

2. Raising Car

Inzert the carjack underneath
the carjack point making sure
it ines vp with groove from

jack Inserl jack lever and raise
car by tuming lever clockwise,

5. Lowering Car

Lower car by fuming jack lever
counter clockwize until jack i fully
clozed and car iz on the ground.

Jack Points

There are 4 jackng peoink. Two localed on cachside
of the carin the locations oullined with the red
crcles These are the points w here the jack iz placed
when needng to reee car

3. Removing Tire

Once car tire ie lified off the ground, continve fo unboli
the nuts the rest of the way and pull off tire. Pull towards
youvrsalf.

6. Tightening Wheel Bolls

Ighten wheel bolfs by tuming tike ron

clockwisa Tghten one bolt at a time By

by cltemating ¥om one to the otherin Enriqque Tejero
< "KM direction.



Photo-graphic Infographic

 Combination of images and
graphic elements such as simple
line charts, icons or text.

* This type is aesthetically
pleasing and catches the eye
because of the way it creatively
combines different visual

formats.
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7/ \L7

ore

ch11

Southern

\ \
half of ou —of—school

n and youth live in
sia and Sub Saharan Africa

Age group
6-11

Age group
112-14

Age group
6-11

Age group
12-14

Bit.ly/263million
#263million
@UNESCOStat @GEMReport

THE SCIENCE OF PHOTOGRAPHY

Photography has transformed how we conceive and communicate the world, connectir 18 us to objects
and ideas many miles and years away. Film is a thing of the past. but the fundamentals of photography
are the same as the first cameras made in the 180075,

The photographic lens

Light bounces off real
world objects, and
into the camera’s
photographic lens.

The lens' curved surface slows
the light's speed and bends it
towards the center of the lens.



Data Visualization

Coffee Consumption

Tonnes o f coffee consume d by Top 5 countries

* Extremely easy to use graphs
and charts that can make
yvour data shine.

* Sometimes in a presentation
or article you just need to
keep it simple and with this
type of infographic you can.




America Speaks On Key Election Issues
m ﬁ

Following a bitterly fought 2010 midterm
0,
78% GRIDLOCK election, can Republicans and

Is the current level of political NATURAL 28% [}
bickering part of a natural cycle l TOWN HALL 1.he PEOPLE
in American history orisit UNNATURAL 72% - 22% WORK Democrats work together or is gridlock
TOGETHER the name of the game?

64% NO

NEVADA’'S ANGLE ﬁ

Can former boxer Harry Reid win

reaching an unnatural intensity ? 7 923 272 STATE OF .
J y
ECONOMY responded THE UNION
YES 47%
36% YES
this midterm round against tea

&y . ENERGY
MIXED SIGNALS ENVIRONMENT
/I-: S party pick Sharron Angle?

Given how contradictory opinions

are on the deficit and spending NO 53% CULTURE MEDIA
priorities, can the nation ever get . 59%
: PO VN - B PELOSI vs BOEHNER

its fiscal house in order?
If Republican John Boehner takes

, 41% Nancy Pelosi’s top job, who do you
PELOSI think will be a more partisan

\ Speaker of the House ?
61%

M §¥3 M THE ENERGY RACE NO GREEN
SPENDING
Should the U.S. spend more to 34% NOT WORRIED

secure a clean energy edge and spur
a green-tech revolution at home ?

TEA CONGRESS
39% worrep NN

Are you worried about a “tea
party Congress” steering the
country too far to the right?

YES 65%

- I Mgl HEALTH CARE J
Should the courts invalidate the
health care law because of the

requirement to buy insurance? .

’ YES 750/0 e 250/0 Number of .
YAHOOI!NEWS ) o -
s

ARIZONA'S LAW YES 55%
Should voters pass California's Prop. 19 and

A S K A M E R I c A Would you like your state to adopt an
immigration law similar to Arizona’s? make the recreational use of marijuana legal?

For more, please visit: YAHOO’ NEWS askamericayahoocom  Infographic design by JESS3™

The number

KEY: of responses

peor question

NO 45%




@ www.johnsmith.com ) johnsmith@designer.com
123456789 Y. @iohnsmith
Be behance.com/johnsmith iﬂ linkedin.com/johnsmith

Resume Infographic

* Marketing document
designed to engage the ‘

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Ut

[ ] [ ] tristique diam eget fringilla ornare. Etiam laoreet orci blandit
IrNNg manager to get an
: ' GRAPHIC ILLUSTRATOR z010-11 % %ok ok
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Ut
Lofegy stz Olor S Sqie, CONSECE ac\pcing . tristique diam eget fringilla ornare, Etam laoreet orci blandit

[} [}
Ut tristique diam eget fringifla ornare. Etiom laoreet ord semper com:
° blandit semper commodo. Fusce laoreet, nibh sed inter-
dum tempus, AUgue mauris viverrd diam. WEB DEVELOPER 0 % % % & &
ut 2010-11

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Ut
tristique diam eget fringilla ornare, Etiam laoreet orci blandit
semper commodo.

* Generally should be used as
a supplementary document

(Z EDUCATION

WENT 19 SCH

2005-2007
d d RS
to accompany your standar
Adobe Photoshop Adobe After Effects
m g ey
resu e [ ] g Adobe llustrator Cinema 40 ; o
= _ = > 2 a T 2
g Dreamweaver Final Cut Pro g é 3 g § g
E o cassssee : BEHEEHE




Graphic Designer

CHRIS CARTER

ABOUT SKILLS

Lorem ipsum dolor sit amet, consectetur
PHOTOSHOP ) ILLUSTRATOR FILM )

adipiscing elit. Ut neque magna, pulvinar
AREAS OF EXPERTISE

sed nibh eget. fringilla interdum nulla.
Integer sed purus faucibus, ultrices ante
sit amet, rhoncus justo. Sed ex libero,

- Poster design + User interface
- Branding/Identity « Editing video
- Product packaging - Illustrations

MAX ROMEQ

Digital Marketing & Advertising Specialist
(=) max@mail.com (X.)555.555.5555 (§) 55 Franklin St., Bristow, VA 20136

ornare vestibulum suscipit non, semper
id sem. Mauris eget facilisis lorem.

EXPERIENCE SKILLS

Communication @ @ ® ©® ® @

EDUCATION

Managing Director

UNIVERSITY OF SAN DIEGO Twist Once Inc. 2015-2016 Teamwork 00000

2002 - 2007 Lorem ipsum dolor sit amet, consectetur adipiscing X

Major in Graphic Design WORK EXPERI ENCE elit, sed do eiusmod tempor incididunt ut labore et Learning o000 0O
dolore magna aliqua. Ut enim ad minim veniam. Drive PRPIPIPY

ipsum dolor sit amet, consectetur adipiscing.

UNIVERSITY OF TORONTO 2010 PRESENT , B Flexibity @@ @ @
2002 - 2007 Creative Content Specialist Po— PRPPaPY
D : g ‘ ‘ aptabili
Minor in Media Studies Twist Twice Inc. 2014-2015 v Y
] Lorem ipsum dolor sit amet, consectetur adipiscing Leadership 0000
Now De$|gl'| Starlup elit, sed do eiusmod tempor incididunt ut labore et dobe Sui
Junior Designer dolore magna aliqua. Ut enim ad minim veniam. Adobe Suite o000

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Ut neque magna, pulvinar

ipsum dolor sit amet, consectetur adipiscing.

CONTACT Ebhel it o e EDUCATION REFERENCES

2006 2010 L .
Masters of Digital Media Nesta Jetta
sa“ Dlego. CA Ryerson University, Toronto. 2015-2016 CEO and Co Founder at Twist Once Inc.
() 555.555.5555
55525341111 Pixel Inc. Bachelor of Business Management (@) nesta@mail.com
Social Media Curator Ryerson University, Toronto. 2011-2015

D ccarter@email.com

Lorem ipsum dolor sit amet. consectetur
adipiscing elit. Ut neque magna, pulvinar
sed nibh eget, fringilla interdum nulla.

Integer sed purus faucibus, ultrices ante.

Joe James
Manager at React
(®) 555.555.5555
@ joe@mail.com



INFOGRAPHIC TOOLS

Piktochart @

caselly



https://piktochart.com/
https://venngage.com/
https://www.easel.ly/
https://www.visme.co/
https://infogr.am/
https://www.canva.com/

2 CHALLENGES DESIGNING A SUCCESSFUL
INFOGRAPHIC:

To clearly understand what type of data your graphic is
trying to communicate — whether spatial, chronological,

guantitative or, as is usually the case, a combination of all
three.

To have your concept or sketch of how the representation
for that information will appear as a cohesive whole —a
whole that is more than the sum of its constituent parts
such as charts, diagrams, maps, timelines, etc.



INFOGRAPHIC SCENARIOS

You are asked to show the relationship
between junior colleges and four year
universities. Your editor wants you to explain
the similarities and differences.



INFOGRAPHIC SCENARIOS

The journalism spread in the yearbook has
a story about the process of creating the

newspaper. How would you visualize this
story?



INFOGRAPHIC SCENARIOS

Over the last ten semesters, the number of
seniors on the the honor roll has fluctuated
widely. The editor has assigned the story to
vou. What is the best way to report the

data?



INFOGRAPHIC SCENARIOS

A new math teacher was just hired at the
school. You are assigned to cover the press
conference introducing her. What is the
best way to present this information?



ACTIVITY 1

With a partner, create visual representations of the following things:

Flood alert
How to tie shoelaces
Lunar eclipse

How to greet someone



ACTIVITY 2

Design a representational map of your high school.
Design and label it with a prospective student in mind.
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http://www.fastcodesign.com/1670348/infographic-a-street-map-of-famous-places-in-the-movies
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