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WHY BRAND GUIDELINES?

Our brand is one of our most important assets. Customers —
and potential customers — will notice, evaluate and remember
our brand every time they experience it through our advertising
and marketing materials, store environments, employees,

products and services.

This document is meant to be a quick reference for the most
common brand uses, as well as a guide for the most common
brand questions you may have and inconsistencies you may
encounter, including: logo and tagline usage, recommended ad
templates, approved color palette and fonts and required

legal terminology.

We all have a role, as well as a responsibility, in advancing
and protecting the Jiffy Lube® Brand. With our Customer Value
Proposition and this guide as a resource, you can create
communications that help strengthen our brand, our

relationships with our customers and ultimately our business.



CUSTOMER VALUE PROPOSITION (CVP)

A customer value proposition is defined as the
compelling promise that a product, service,
brand or company makes to a defined consumer
segment that outweighs its total perceived cost,
while being differentiated from, and superior to,
available competing alternatives and supported
by reasons to believe.

The Jiffy Lube CVP:
We believe every driver
deserves to be free from
the anxiety of keeping

their vehicle in top shape.

Target Audience: People who value their vehicles
and depend on it to keep their life running. They
understand the importance of an oil change and
proper maintenance and are open to pay more
for that benefit.

Key Consumer Insight: There is anxiety around
everything it takes (and who to take it to) in
order to keep their vehicle running in top shape.

Tablestakes: Oil change, convenience/speed,
knowledgeable/trained employees, trust, value
for money, range of services, quality products.

Functional Benefits: |Viaking it easy to maintain
your vehicle.

Emotional Benefits: No matter what the source
of anxiety, we make you feel assured.

Reasons to Believe: Ve do more than change
oil. We're preventive maintenance experts.

We have the nation’s only ASE-certified training
program in the quick lube industry. We have
access to manufacturer’'s recommendations for all
vehicle makes and models and even keep our
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customer’s service records on file in our
nationwide database — so no matter where they
are — our customers know that Jiffy Lube
understands them and their vehicles.
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Logo Clear Space Requirements L j iffy lube 1. . jiffy lube” it

u =the height of the “u” in “lube”
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Proprietary Red PMS 202
Logo Color

Proprietary Red

@ jiffylube

Black



Print Logo Size Requirements

Broadcast Logo Size Requirements

Embroidery Logo Size Requirements

Logo Don’ts

@jiffylubeo ~] 1/8"(.3175cm) min

jiffy IUbe®]22 scan lines

jiffy lube -

@ jiffylube

(too much space between symbol and word mark)

(& JiffyLube

(modified wordmark - initial caps)

@ jitfylube

(modified wordmark - incorrect font)

(& Jiffy Lube @jitsyriube

(modified wordmark - misuse of initial caps and bold font) (modified size relationship - incorrect proportions)

(& jiffyiube @

(modified wordmark - incorrect color usage) 7" 1 , Iu

(modified symbol - incorrect placement of symbol)
se =@ |
(& jiffyiube

(modified symbol - incorrect symbol color)

| =
Poor positioning of logo.

Excessive visual noise and weak contrast.

Excellent positioning of logo.
No visual noise and strong contrast.




FLYING “J” SYMBOL

The symbol can be used alone but only if the full logo
appears in close proximity.

X =height of symbol

Flying “J” Clear Space Requirements

Flying “J” Color
Proprietary Red Black

White

Proprietary Red PMS 202

White




Very small sizes of the Mark can be used where logos are not appropriate.

Y Jiffy Lube® Service Center #2118

WE DON T FIX @ @ 2138 Briarcliff Rd NE

VEHICLES. sy S
1.09 miles

WE H EI-P KEEP TH EM @ Jiffy Lube® Service Center #2112

RUNNINGRIGHT. Decatur, GA 30033-5360 US

404-636-4726
2.89 miles

Flying “J” Symbol Size Requirements

@ Jiffy Lube® Service Center #2106

5017 Buford Hwy

Chamblee, GA 30341-3505 US
770-451-4480

4.61 miles

(@ jiffylube

Flying “J" at least three times as large as Logo Symbol
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WAVE ELEMENT

Wave Clear Space Requirements

Wave Color Requirements:

Proprietary Red Black

Proprietary Red PMS 202

Black
Wave Don’ts

(Change color of Wave) (Change color of logo)

©2012 Jiffy Lube International,

(Text within the Wave)

—W

(Change curvature of the Wave)

@ jiffylube

(Change positioning and/or size of the Jiffy Lube logo)



TAGLINE

Tagline Lockup Guidelines

b = the height of the “b” in “Lube”

LEAVE WORRY BEHIND

@

jiffylube

Tagline Clear Space Requirements

Tagline Color Requirements

1 Propricry e LEAVE LEAVE
whit WORRY  WORRY
BEHIND BEHIND

Tagline Size Requirements: Proprietary Red PMS 202 Black

Tagline Don'ts




COLOR PALETTE

Primary and Accent Colors

The Jiffy Lube primary color is PMS 202. The accent
colors are PMS 8003, PMS 490, PMS 485, PMS 654
and Black and White. PMS 8003 has a metallic
sheen and is recommended to add dimension to
communications so they do not feel flat and static.
When reproduction of the metallic color is not
possible, a 4-color gradient was created to mimic
that accent color.

Additional Color Palette

These colors were selected based on their ability to
coordinate and complement the Jiffy Lube Primary
and Accent colors. Give preference to the palette
before any other color. This ensures the aesthetic
quality and visibility of marketing materials.

IMAGERY

Like our brand voice, imagery (photography,
illustrations) should send a message that the

Jiffy Lube brand is trustworthy. The style should
demonstrate our technical expertise, our customer -
centered approach or the anxiety-free feeling only
our customers experience.

« Always use professional photographers

« Eliminate other non-Jiffy Lube branding from
photos

- Utilize diversity where possible

- Jiffy Lube HSSE requirements must be reflected in
photos (techs wearing safety glasses, etc.)

« Usage rights for all photography must be
negotiated prior to usage.

Primary Color

Accent Colors

PMS 202 (Proprietary Red)
C:0 M:100 Y:61 K:43
R:152 G:0 B:46

Hex #822433

Metallic
PMS 8003

Gradient
C:42 M:43 Y:54 K:0
R:170 G: 160 B: 153

PMS 490

C:0 M:74 Y:100 K:72
R:101 G:35 B:0

Hex #5B2B2F

PMS 654

C:100 M:67 Y:0 K:38
R:0 G:61 B: 121

Hex # 002C5F

Pantone’is a registered trademark of Pantone, Inc.

Additional Color Palette

Orange/Yellow Purple

PMS 485 (Classic Red)
C:0 M:100 Y:91 K:0
R:228 G:31 B:31 PMS 5275
Hex # D52B1E

Black
C:0 M:0 Y:0 K: 100

R:0 G:0 B:0 PMS 179 PMS 2695
Hex #000000

White
Hex # FFFFFF

Blue

PMS 631

Gray

PMS Cool
Gray 8




TYPOGRAPHY

Primary Typeface Primary typeface

Myriad Roman and Italic

Myriad Bold and Bold Italic

Myriad Roman and Black Italic

Myriad Condensed and Condensed Italic

Myriad Bold Condensed and Bold Condensed Italic

Secondary typeface

Helvetica Condensed Roman
Helvetica Bold Condensed Roman

Secondary Typeface

Legal Copy Examples Legal Copy Examples
is is an example of 5.5 pt. type.
This is an example of 8 pt. type.

Geneva
Arial



AD TEMPLATES

Print Examples

OFFER ORIENTED MATERIALS SERVICE ORIENTED MATERIALS

WIPERS WIPED OUT?

0% OFF

OUR PREVENTIVE
MAINTENANCE SERVICE.

Uciat. Lorumqu undendaeptam hitiunt eniet harum que nos ut aborat
iunt moloruptat voluptate minulpa dolupta ssectore di que necto quam
aut odipit eatis vidipsanto cullupta ducient

WE CAN INSTALL A NEW SET IN NO TIME.

Uciat. Lorumqu undendaeptam hitiunt eniet harum que nos ut aborat
iunt moloruptat voluptate minulpa dolupta ssectore di que necto quam
aut odipit eatis vidipsanto cullupta ducient

PMS 654 Blue Background PMS 654 Blue Gradient Background

BRAND ORIENTED MATERIALS

ON'T FIX VEHICLES.
ELP KEEPTHEM
NING RIGHT.

iunt moloruptat voluptate minulpa dolupta ssectore dique necto quam

aut odipit eatis vidipsanto cullupta’ ducieln;h.-"'-. BEH I N D
@ jiffylube




Outdoor OUTDOOR AND BANNERS

WE DON'T FIXVEHICLES. BEHIND

WEHELP KEEP THEM RUNNINGRIGHT. @

jiffylube
Web Examples ONLINE BANNERS
Vertical Banner Horizontal Banner
WE WE DON'T FIXVEHICLES. LEAVE WORRY BEHIND
ggyﬂRzo WE HELP KEEP THEM RUNNING RIGHT. (& jiffylube
WE HEI_P, Rectangular Banner

PREVENT

THEM. WE HELP
KEEP VEHICLES
RUNNING RIGHT.

LEAVE WORRY BEHIND

& jiffylube




TERMINOLOGY, TRADEMARKS & COPY REQUIREMENTS

Terminology Coupon Requirements Legal Requirements
Trademarks
- i - - - - - -=-""=-""=""="="="="—"="=-—-"=-—-"=-"=-=-= ~
/ \
I HH I b . 1
| jiffylube |
: : Legal Size Requirements
. SAVE '
| |
Approval Process I I
| |
| |
| |
| SAVE ON YOUR NEXT PREVENTIVE MAINTENANCE VISIT | . . .
| M major credit cards accpted. - ,  Advertising and Marketing Resources
. . Not valid with any other offer. 2
www jiffymarketing.com : Expires 03/20/2012 N?& :
| CODE: AQ3822 w ‘Am ) |
| For more information visit |H "&El K&ﬂ' |
I WWW.XXXXXX.COM I
| Offer valid only at participating service centers. Not valid with any other offer. |
Jiffy Lube and the Jiffy Lube design mark are registered trademarks of
|\ Jiffy Lube International, Inc. © 2012 Jiffy Lube International, Inc. /l
~ -

Coupon Sample
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If you have questions regarding the correct usage of the Jiffy Lube brand, or to request artwork files,
please contact your Division Marketing Manager, or visit jiffymarketing.com

Jiffy Lube and the Jiffy Lube design mark are registered trademarks of Jiffy Lube International, Inc.
©2012 Jiffy Lube International, Inc.



